
Width x depth inches Millimeters Picas

2 page spread (bleed) 16.25"x 11" 412.8 x 279.4 mm 97p6 x 66p

2 page spread (non-bleed) 15" x 10" 381.0 x 254.0 mm 90p x 60p

1 page (bleed) 8.125" x 11" 206.4 x 279.4 mm 48p9 x 66p

1 page (non-bleed) 7" x 10" 177.8 x 254.0 mm 42p x 60p

2/3 page (bleed) 5.25" x 11" 133.4 x 279.4 mm 31p6 x 66p

2/3 page (non-bleed) 4.5625" x 10" 115.9 x 254 mm 27p4.5 x 60p

1/2 page vertical (bleed)** 4" x 11" 102.0 x 279.4 mm 24p x 66p

1/2 page vertical (non-bleed)** 3.375" x 10" 86.0 x 254.0 mm 20p3 x 60p

1/2 page island (non-bleed) 4.625" x 7.375" 117.5 x 187.3 mm 27p9 x 44p3

1/2 page horizontal (bleed) 8.125" x 5.625" 206.4 x 143.0 mm 48p9 x 33p9

1/2 page horizontal (non-bleed) 7" x 4.875" 177.8 x 123.8 mm 42p x 29p3

1/3 page vertical (bleed) 2.875" x 11" 73.0 x 279.4 mm 17p3 x 66p

1/3 page vertical (non-bleed) 2.1875" x 10" 55.6 x 254 mm 13p1.5 x 60p

1/3 page horizontal (non-bleed) 7" x 3.375" 177.8 x 85.7 mm 42p x 20.25p

1/3 page square (non-bleed) 4.5625" x 4.875" 115.9 x 123.8 mm 27p4.5 x 29p3

1/4 page (non-bleed)** 3.375" x 4.875" 86.0 x 123.0 mm 20p3 x 29p3

1/6 page vertical (non-bleed) 2.1875" x 4.875" 55.6 x 123.8 mm 13p1.5 x 29p3

Publication trim Size 7.875" x 10.75" 200 x 273.1 mm 47p3 x 64p6

**Note: 1/2 page vertical and 1/4 page are NOT available in the Buyers’ Guide.

FOR ALL BLEED ADS: Keep vital matter 1/2" (13mm) from gutter edge and 3/8" (10mm) from top, bottom, and outside trim 
edge. 1/8" (3mm) roughed out of gutter bleed. 1/8" (3mm) trimmed off all three outer edges. 

Mechanical Requirements for Furnished Inserts: 
8 1/8" (206mm) X 11" (279mm). Publication trims to 7 7/8" (200mm) X 10 3/4" (273mm). Spread- 16 1/4" (413mm) X 11" (279mm). 
Keep vital matter 1/2" (13mm) from gutter edge and 3/8" (10mm) from top, bottom, and outside trim edges. Maximum stock weight 
of 70# coated is requested. Up to 80# accepted with advance clearance. 60# maximum weight for uncoated stock is requested. Up to 
60# accepted with advance clearance. Maximums are 25" (635mm) X 38" (965mm) basis.

Closing Dates and cancellations: 
Closing Dates are the second Monday of the preceding month of the issue for space reservations, reproduction material, and all 
instructions. (See Editorial Calendar for exact dates.) No cancellations accepted after closing dates.

MEChAnICAl REqUIREMEnTs

 advertising      tes 

adveRtiSing SPeCS
Publication Trim Size: 7-7/8” wide x 10-3/4” high (200 x 273 mm) 
Paper Stock: 70 lb gloss-coated offset cover, 40 lb coated offset body
Method of Printing: CTP Web on Offset 
Type of Binding: Perfect-bound
Material Specifications: To qualify for standard agency commissions, digital ads and color proof 
must be provided.
Storage of Advertising Materials: All materials will be stored for 12 months and then 
destroyed unless otherwise instructed in writing. 

File PReP
• Set up documents to be final ad size (same width and depth as mechanical size).
• Files for Full Page Ads should be set up for BLEED SIZE  (8-1/8” wide x 11” deep).
• Do not compress linked graphics when preparing TIFF or PDF.
• All files must be converted to CMYK – not RGB. 2-color ads must be CMYK builds.
• Trapping must be completed prior to creating final TIFF or PDF.  

Trap at .20 pt. and overprint black.

aCCePted digital FORMatS 
• Press-/Print-Optimized PDF (all font embedded/all graphics hi-res and linked properly), high-resolution 

(300 dpi minimum)
• TIFF or EPS formats, 133-line or 300-dpi resolution
• Media  – CD-ROM
Note: We can not accept native application files, such as Quark XPress or InDesign. Film ads will incur a 
conversion charge.

iF yOu have FtP SOFtWaRe, yOu May  
FORWaRd yOuR ad FileS tO OuR FtP Site:
HOST:                  prod.accessintel.com
USERID:               produsr
PASSWORD:       pRodr2* (case sensitive, and don’t forget the asterisk at the end)
DIRECTORY:        /CHE_ads
Note: Files must be stuffed as a self-extracting archive before you forward your ad to our FTP site. Please 
e-mail confirmation to jcooke@accessintel.com.
Scanned images should be provided for placement, half-tone images should be 266 dpi or higher at 
100% or reproduction size.  
Line art should be scanned at 300 dpi at 100%.

MatChed COlOR
When PMS or other matched colors are specified, these will be built from process colors. If a matched 
color requires that we run a PMS color, see your representative for five-color ad rates.

PROOFS 
Your digital submissions must be accompanied by an accurate  
SWOP color proof. This proof is used by our printer to match  
your ad on press. If you send an inaccurate proof, the reproduction  
of your ad may not match and Access Intelligence, LLC will not accept responsibility.

PROduCtiOn ChaRgeS
Ads that do not meet the specs list above or requests for changes to digital ads are subject to production 
charges. Contact the magazine production manager for details on production charges.

addReSS SPaCe ORdeRS, inStRuCtiOnS,  
CORReSPOndenCe and PROOFS tO: 
Chemical Engineering, Production Department,  
88 Pine Street, Suite 510, New York, NY 10005

FuRniShed inSeRtS
On shipments of furnished inserts from outside the U.S., ship prepaid via air freight to: RR Donnelley, 
Attn: Misty Lemke, 100 Banta Road, Long Prairie, MN 56347 Tel: 320-732-7914  
(Please include magazine name and issue date if possible).  
At the time of shipment, e-mail jcooke@accessintel.com the following information: flight number and 
time of arrival.

FOR MORe inFORMatiOn
Production Manager 
John Blaylock-Cooke: 212-621-4655  
jcooke@accessintel.com

mechanical       pecifications  
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e-media       pecifications

 ▪ This agreement sets out the terms and conditions whereby 
Access Intelligence, LLC (“Publisher”) will publish advertisements 
(“ads”) on the Chemical Engineering website as requested by the 
undersigned Advertiser.

 ▪ Advertiser has designated the undersigned Agency to act on its 
behalf.

 ▪ Unless Advertiser gives Publisher written direction limiting the 
authority of Agency, any communication that Publisher may 
receive from Agency will be deemed to be given on behalf of, 
and binding on, Advertiser, and any communication given by 
Publisher to Agency will be deemed to have been given to, and 
will be binding on, Advertiser.

 ▪ Publisher will not be bound by, and will disregard, terms and 
conditions appearing on insertion orders or copy instructions 
which conflict with provisions of this rate card.

 ▪ No ad will be published unless a signed insertion order setting 
out the ad terms to include start and end dates is received by 
Publisher. 

 ▪ If Advertiser cancels during the course of a campaign, Advertiser 
will be billed for the entire month in which the cancellation is 
received.  If the campaign is based on impressions, Advertiser 
will be billed for the impressions expected (based on a monthly 
contract average) in the month in which the cancellation is 
received.

 ▪ Ad cancellations will not be considered authorized by Advertiser 
unless written confirmation thereof is received by Publisher. 

 ▪ Unless copy changes are specified by Advertiser in writing prior 
to ad commencement date, Advertiser‘s most recent ad will be 
inserted.

 ▪ Advertiser is responsible for checking the ad for corrections and 
providing prompt written notice of errors or changes. Publisher is 
not responsible for correcting an error in an ad unless Advertiser 
has notified Publisher in writing. 

 ▪ If all necessary ad materials are not received by Publisher prior 
to the ad commencement date, Publisher can not guarantee 
inclusion of such materials.

 ▪ All ads are subject to approval by Publisher.  In its sole and 
absolute discretion, Publisher may refuse any ad submitted and 
may cancel any order for any ad.

 ▪ Although efforts will be made to comply with positioning 
requests, final positioning of ads is at the sole discretion of the 
Publisher. In no event will adjustments or refunds be made 
because of the position of an ad.

 ▪ The Advertiser or their Agency will be billed a premium not less 
than 15% of earned gross rate for advertising materials produced 
by the Publisher.   

 ▪ Advertiser and Agency agree, jointly and severally, to 
indemnify and hold Publisher harmless from any loss, liability, 
damage, claim or expense, including reasonable attorney’s 
fees and all other costs of litigation or settlement, arising out 
of or attributable to the Advertiser’s ads.  Publisher’s right of 
indemnification extends, without limitation, to any claims for 
libel, slander, invasion of privacy, unfair trade practices, copyright 
infringement or trademark infringement.

 ▪ Publisher will not be responsible for any loss or damage 
(including, without limitation, consequential damages) of 
any kind arising out of, or attributable to, errors or omissions 
in ads except for Publisher’s failure to correct errors clearly 
communicated in writing by Advertiser and received by Publisher.

 ▪ In no event will Publisher’s liability for any ad exceed the amount 
charged by Publisher for such ad.

 ▪ Payment by Advertiser is due in full 30 days from invoice date.
 ▪ If not paid within 30 days, a late charge equal to the greater of 
$5.00 or 1.5% of the unpaid invoice will be automatically added 
to the invoice amount per month.

 ▪ Failure to pay as agreed may result in the placement of the 
account with a collection agency or attorney. If so, to the 
extent permitted by law, Publisher may charge and collect from 
Advertiser and Agency, jointly and severally, any collection costs 
and expenses, including court costs and reasonable attorney’s 
fees, in addition to all invoiced amounts, late charges and interest.

 ▪ ADVERTISER AND AGENCY WILL BE JOINTLY AND SEVERALLY 
LIABLE for paying all amounts owed to Publisher pursuant to this 
agreement.  

 ▪ Any invoice submitted to Advertiser will be deemed conclusive 
as to its correctness unless Advertiser provides a written, detailed 
objection to Publisher within 30 days of invoice date.

GENERAL TERMS AND CONDITIONS - EMEDIA

Website
• File Formats: FLASH, GIF or JPG    
• Please note: If a flash file is 

being provided, please make 
sure the following action 
script coding is inserted in 
the file and the URL is NOT 
hard coded/embedded in the 
file. We will put the URL on 
the order.  In addition please 
provided a backup gif/jpg file

• on (release) {getURL (_level0.
clickTag, “_blank”); }

• Animation: Yes, If the ad 
is animated, it should 
continuously loop 

• File Size: The file size must 
be 50K or less.  

E-letter 

• Flash Ads accepted: No 
• File Formats: JPG only
• Animation: No
• File Size: The file size must  

be 40K or less. 
• Text/logo ads available  

(50 -100 words text & logo size 
150x100, plus website link)     

digital Specs
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Leaderboard
728 x 90

Medium 
Rectangle
300 x 250

Skyscraper 
160 x 600

Standard 
468 x 60

Button
160 x 160
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